
‘Business has given me the opportunity to 

develop my understanding of the global 

issues and current world business affairs.  

It has helped me view businesses in a more 

critical light and so it has greatened my 

knowledge of the workplace and helped me 

in understanding future employment.’ 

Arwen, Year 13 Business Student 

BUSINESS  
 
COURSE INFORMATION   
The course is examined through three end of course               
written examinations. 
 

HEAD OF DEPARTMENT: Miss J Clapham 
EXAM BOARD: AQA 

 
 

 

Business Studies was introduced to LGGS  
Sixth Form in 2020.  
The course is offered by the AQA exam board and  
is a valuable addition to the school curriculum. 
The syllabus provides an understanding of how 
businesses and managers operate.  
 

From communication, presentation and marketing  
skills through to understanding and defining target  
groups and use of  problem solving and analytics.  
You will also gain an appreciation of entrepreneurship 
skills, how to forge new relationships and widen your 
personal network of business contacts.  
 

Business Studies is offered at a range of universities  
and is a valuable course of study as it can be  
applied to a wide range of career opportunities.   



GCSE Requirements:  
Grade 6 GCSE English  
(to study A-level Business 
Studies) 
 

Business Studies A-level 
is examined through: 
 

Paper 1: Business 1 –  
A 2 hour written examination 
Questions Three compulsory 
sections: 
Section A has 15 multiple 
choice questions worth  
15 marks 
Section B has short answer  
questions worth 35 marks. 
Sections C and D have two 
essay questions (choice of one 
from two and one from two) 
worth 25 marks each. 
 

Paper 2: Business 2 -  
A 2 hour written examination 
Three data response compulsory 
questions worth approximately 
33 marks each and made up of 
three or four part questions. 
 

Paper 3: Business 3 -  
A 2 hour written examination 
One compulsory case study 
followed by approximately six 
questions. 
 
 

Subject content 
 

1 What is business? 
Understanding the nature and 
purpose of business, the 
different business forms and 
how businesses operate 

2 Managers, leadership and 
decision making. Understanding 
management and leadership, 
decision making in business and 
the role of stakeholders. 

3 Decision making to improve 

marketing performance: Setting 
marketing objectives, 
understanding markets and 
customers and making 
marketing decisions. 

4 Decision making to improve 
operational performance: 
Setting operational objectives, 
analysing operational 
performance and making 
decisions to improve 
performance. 

5 Decision making to improve 
financial performance: setting 
financial objectives, analysing 
financial performance and 
making financials decisions. 

6 Decision making to improve 
human resource performance: 
Setting human resources 
objectives, analysing human 
resources performance and 
making human resources 
decisions.   

7 Analysing the strategic 
position of a business: Mission, 
objectives and strategy, 
business SWOT analysis and 
analysing strategic options. 

8 Choosing strategic direction: 
strategic direction and strategic 
positioning. 

9 Strategic methods: how to 
pursue strategies: Assessing 
change in scale, assessing 
innovation, assessing 
internationalisation and 
assessing greater use of digital 
technology. 

10 Managing strategic change: 
Managing change, managing 
organisational culture, 
managing strategic 
implementation and problems 
with strategies and why  
they fail. 

Extended Learning Opportunities  
for this Course  
 

 Link to Lancaster University Management School 

(With the course being new for September 2020 we will further        

update this information during the coming academic year). 

 

 

Useful Links 

Women in Digital Empowerment:    www.wide.lu/ 
Business Woman of the Year:         www.bilbusinesswoman.com/  

Future Study Options                            

and Career Pathways    

The following are examples of just                      

some of the pathways this course would 

facilitate at university: 

 accountancy 
 advertising 
 banking, investment and financial 

services 
 general management 
 HR/personnel 
 management consultancy 
 public relations 
 retail management 

 sales and marketing. 
 
 

‘Business has been a huge 
opportunity to engage with the 
world and current affairs. By 

being a new subject to the 
school curriculum it has been 

interesting to learn how 
leadership, management and 

decision making are essential to 
running a business, and I can 

apply my business studies to my 
other A-level subjects.’ 

Alice, Year 13 Business Student 
 

Business gives you skills and 
knowledge that will still be 
relevant after school life, 

whether that's creating your own 
business ideas, or a better 

understanding of your future 
employment. As a creative 

person, business studies give  
me options for successful future 

self-employment across  
the creative arts. 
Emily, Year 13  

Business Student 

https://wide.lu/
https://bilbusinesswoman.com/

